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DESIGN
SCHOLARSHIP

(2024)

NEW MOON, NEW PHASE
HIDDEN TREASURE
JOURNEY TO KINETIC ART

(2022)

TOXOPHILITE
MINIMAL TO ZERO

( 2021 )

R=IIINDRSHRI=AVIVAINID

( 2019 )

KALEIDOSCOPE




UNIVERSITY OF FASHION - SUSTAINABILITY
AWARD RECEPIENT




SKILLS & SOFTWARE

DESIGN CONCEPT DEVELOPMENT
BRANDING

KALEIDOSCOPE

PRESENTED AT THE 2019 ANNUAL FALL
CONFERENCE OF THE KOREAN SOCIETY FOR
CLOTHING AND TEXTILES. SEOUL, SOUTH KOREA

Fabric & Color Board

Lgesmeg

technology with style




NEW MOON,
NEW PHASE

PRESENTED AT THE 2024 ANNUAL INTERNATIONAL
TEXTILE AND APPAREL ASSOCIATION (ITAA)
CONFERENCE. LONG BEACH, CALIFORNIA, USA.

SKILLS & SOFTWARE

SUSTAINABLE DESIGN

ZERO-WASTE PATTERNMAKING
WEARABLE ART

CULTURAL DESIGN

VIRTUAL FITTING SOFTWARE (CLO 3D)
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(2020)

ELDERLY GAIT MONITORING

( 2019 )

REINTERPRETATION

DE SIGN MODLOOK REDESIGN
PROJECTS o
DIGITAL ILLUSTRATION




ELDERLY GAIT MONITORING

DESIGN PROJECT FOR DESIGN AND PLANNING OF SMART CLOTHING
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SKILLS & SOFTWARE

SMART CLOTHING DESIGN
FASHION COLLECTION
DEVELOPMENT
TECHNICAL FLAT

ADOBE ILLUSTRATOR

S " ——

Placement of Modules & Signal Line

o Redesigned leggings smart clothing

o Sensors attached to the knees and soles are connected to

a module located at the back waist via signal lines made
of metallic yarn,

o The signal lines run along the side to connect to the
maodule,

o An external pocket is sewn to conceal the detachable
module.










DIGITAL ILLUSTRATION

DESIGN PROJECT FOR DIGITAL FASHION ILLUSTRATION

SKILLS & SOFTWARE

FASHION ILLUSTRATION
CREATIVE DESIGN
COMPUTER AIDED DESIGN
ADOBE PHOTOSHOP
ADOBE ILLUSTRATOR




STUDENT
WORKS

(COU RSES)

AMD 210 : COMPUTER
APPLICATIONS IN DIGITAL DESIGN

EVENT 212 : DIGITAL PRODUCTION
IN EVENT MANAGEMENT

AESHM 342 : AESTHETICS OF
CONSUMER EXPERIENCE



COURSE DESCRIPTION

Applied skills in Adobe Photoshop, lllustrator, InDesign,
SketchUp, Excel, and website development, with a focus on
digital product design and fashion collection line
development. Focused on design elements and principles,
alongside digital portfolio creation for design and
merchandising. The course features in-class demonstrations
and activities to facilitate hands-on learning.

COMPUTER APPLICATIONS IN
DIGITAL DESIGN (AMD 210)

APPLIED SKILLS AND SOFTWARE

SOFTWARE

Adobe Photoshop

Adobe lllustrator

Adobe InDesign

SketchUp

Microsoft Office (Excel and PowerPoint)
WX

SKILLS

Branding

Fashion Collection Development
Fashion lllustration

Technical Flat

surface Design

Visual Merchandising
Project-based Learning



URBAN ESSENCE

CLASS PROJECT FOR COMPUTER APPLICATIONS IN DIGITAL DESIGN

Demographics: Female. 25-40 years cld. Income is Plaids Arg}*]c
over $75,000 a year. They are engaged to be married.

Geographic Location: Mainly based in NYC or other
large cities within the United States. Mainly
experiences a climate of all 4 seasons.

Psychographic: They enjoy shopping and keeping up
Taf%{et with the most current trends. They aren't afraid to be

bold, chic, and different. They believe that self- ' ST
M ar et expression is very important and they aren't afraid to ; ETEEER . m : y 0

stand out from the crowd. They don't care what others T .

think about their choices. They enjoy the finer things Autumn Wincer Summer A pop of pink plaid

in life. They tend to work in PR, marketing, social

media, journalism, or other fashion related fields. In

their free time, they enjoy spending a night out in the

city with their friends, getting drinks, and having fun.

= Old Money Argyle Strawberry Fields Beauty and the Beast
The New age of plaid e Argyle N

Not your
grandfather's plaid

Behavioral: They shop at least once a week and are . At AW R : i —— - 4
very fashion-forward. They are ahead of most people Fabricated > . Ak » . Fabricated T — Fabricated

on trends and their style is bold. They tend to shop Technical RETESTISTISTITN poReeesy \eessisd Technical — e Technical
small at local boutiques in the city. They aren't afraid | L __ e, Skerch 3 R EEEsisasntReE [RelREE beaiaag Skerch 3 \ —t—’ k Skerch 3
to invest money in their clothing if it is a piece that ' = . - — -4y Py = - - -

will last a long time.

Olympic Gold

i+l £ Midnight Black
Fabricated Fabricated Conclusion

S T ; Mood Board Technical Technical

3 S A Skeech 1 Skeech 1 ]
; > - _ Sandy Rose 1 s S,
: ‘ _ SEAN Camo Green = J [ | all abo v City 4 in major citics
P N | Y 1\ 1 S within the US, specifically NYC. The collecrion is inspired by N nd the bold.
G .. - ;"-- | ot | > & i = ? — chic fashion that can be tound chere. It's for someone willing ro stand out from

AR b ey | | 1 the crowd and rake risks. Marerials used include mainly recveled corron and hemp
e e gl 2 || to remain sustainable. The expecred cost is amywhere from $20-50 to produce and
o S ‘ the retail cos from $30-100. T'o celebrare the launch of the brand, theve will

\ 3 $ - | w‘l-,i' . | PANE : i be an urban ¢ o show hosted this spring at The Glasshouse i

e Gy _ " At the show, you can expect 1o see the latesc and greaese seyles!




RED CROWN CRANES

CLASS PROJECT FOR COMPUTER APPLICATIONS IN DIGITAL DESIGN

Stripe Design Plaid Design Argyle

Banded

Perry Grey Reses are Red Plein Plaid Washed Out Helga Misty Blue Moon

Lifestyle and Shiori's Consumer
Attitudes Habits

* Shiori does not shop at luxury brands
Shiori has two kidsanda = - often. She owns mainly casual
husband. They live in ] business wear for her job as a
an apartment that is near E O i professor. She also owns very
the river and where . elegant dresses to wear as a
Shiori teaches. Shiori professional flutist. She likes to
practices Shinto and experiment with mixing traditional
loves Japanese folklore. l and modern looks for her
One of her favorite performances.
legends is that if you fold
a thousand paper cranes
then will be granted a
wish from a crane. Brocade prints and silky fabrics

interest her

* She likes the brand Snidel

Clouded Stripes Candy Pink Stripes

She likes to wear dresses that are
long and easy to move.

Thiz whole collection is inspired by the book =Six Crimson
Cranes,” by Elizabeth Lim and Japancse folklore Tsuru no
Ongaeshi. The silhovettes of the designs are wide and
gracefully drape Lo resemble Lhe elegance of a crane. One of
the main colors in the collection is red. Red represents the
head of a red-crowned crane.

My target market 15 a woman in her 305 that lives in Japan.
Htwe is a professional futisl and music direclor al a college.
St enrfoya Mowy and wide silhouelles thal afe appropriale
Tfor busincss wear, Her favarite folklore is the story of Tsuru
ma Omgaeshi,

The main textiles nsed are plain, weaved solid fabrics and
argyle prinls. The pants are made from Timen. The skirl is
made rom a woal polyester blend. The button-up shirt isa
poalyesler and cilon blend. 1he wrap Lop and crew

blouse arc made rom a silk-cotton blend. Thesc [abrics arc
s L Lo i sl and Ught, representing U Hghtness of a
bird's wings. The cxpected retall price is $120-$150,

To celebrate the launch of the collection, the brand will host
@ fashion show al Tswrmi Ryokuchi Park in May. In May,
the chervy blossoms are bleoming, birds are chirping, and
the park is alive. This event will connect you Lo Japanese
heritage and nature.

Crane Feather

/" Inky Black
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-Female, 20-30 $75,000

- Urban lifestyle, professional, emphasis on quality, custom tailoring combined with urban

street-style

1

-aligns with high career aspirations, appreciation for understated luxury, and an emphasis on SANELA ROBIN'S BREAST STONE CASTLE g L0 AMALGAMATION ASHES TO ASHES

SHASS

the beauty of both natural and unnatural silhouettes SIREPES %] . ] CUSTOM

-is willing to spend money on quality pieces that will last a lifetime.

-takes inspiration from designers like Robert Wun, Thierry Mugler, Yohji Yamamoto, nature, A ND SEAMLESS

and Gothic architecture

-Take Flight is inspired by trending couture designer Robert Wun and others like him. The

pleasure simple lines, shapes, and forms can bring highlight the mesmerizing repetition and y —_— )] » , \ Tl TR ————

symmetry found in nature all around us. Both blending seamlessly with the environment yet TECHN[CAL SKETCHES . ERED FABR][G BQTTOM COLORWAY

standing out from it, this collection’s essence bring an understated luxury and power its

wearers exude

PROMOTIONAL CONCERT/CHARITY AUCTION POSTCARD

AILORING AND umu
A NEUTRAL COLOR PALETTE WORKS §
FABRICS LIKE BAMBOO RAYON BLENDS THAT ARE SENSI_IAL AND SILK
TWEEDS AND COTTONS CAN ALSO BE USED FOR A STIFFER, MO
L PRICE O DUND $97.23.
P KEEP CLO l'HE‘:

'\FFO-RDABLE FOR THE WOR
T PROMOTE THE Blh\
PHILANTHROPIC ¥ i
BE USED TO DISPLAY AND A N FF COLLECTION PIECES FOR LOCALC
HAVE NO DOUBT AS SUCH THE BRAND WILL BECOMES WELL KNOWN AND HIGHLY VALUED,
T ECOME SYNONYMOUS FOR THE LOCAL URBANITE IN
OUR "CONCRETE JUNGLE."




DIGITAL PRODUCTION IN
EVENT MANAGEMENT (EVENT 212)

COURSE DESCRIPTION APPLIED SKILLS AND SOFTWARE

Applications of skills in Adobe Photoshop, lllustrator, InDesign, SOFTWARE

and SketchUp. Introduction to design elements used within Adobe Photoshop

the event management industry, with a focus on digital Adobe lllustrator

publishing of marketing and promotional materials, and Adobe InDesign

other stationery items. SketchUp

Microsoft Office (Excel and PowerPoint)
WiX

SKILLS
e Branding
e Event Planning
e Visual Merchandising
e Project-based Learning



EVENT DESCRIPTION
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£, CHRISTIE'S
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THE EVENT THAT I5 BEING HWELD 15 & PRIVATE EXHIBITION WHERE THE EVENT I3 OQFEN

TO ONLY SPECIFIC INDIVIDUALS. THE EVEMT 15 HELD IN ONE OF THE WORLD'S MOST GEMNDER:

LOCATION: CHRISTIE

HEIVING ECONOMIES AND I5 & HUR FOR NTERMNATIONAL Ran AMD HNVESTMERNT a

TARGET MARKET

PRIVATE EXHIBITION EVEMNT: FRIVATE EXHIBITION
AGE GROUP: 15 YEARS AND ABOVE

OFEN FOR ALL

HONG KONG 22/F ALEXANDRA HOUSE, 18 CHATER ROAD,

CENTRAL, HONG KONG
NCOME RANGE: MORE THAN 3100 D00 AMNMNUALLY

COSMOFPOLITAN CITY, HOMG KOMG WEANES WESTERM AMND ASIAM INFLUENCE INTO A

WORLD-CLASS GCEMTER &F BUSINESS, CULTURE A D TR&DE THE EYEMNT Wikl

ACTIVITIES INCLUDE:PRIVATE AUCTION

EHOWCASE SOME OF THE RAREST AMD MOST PRICELESS PIECES FROM BANCIENT CHIMA,

PGRT‘FOLIO AUCTIONS WILL BE HELD FOR A SHORT PERIQD OF TIME AND ATTENDEES ARE

WELCOME TDO HAVE A PRIVATE VIEWING OF THE PRODUCT THEY ARE INTERESTED

MOODSBOARTPD P R
[

A
CHRISTIE'S

MR, LEONARD LINGGO

MPORTANT CHINESE CERAMICS AND WORKS OF ART

£ VERTICAL
CHRISTIE'S BANNER

Slze: 36" x 96"

FROMNT

CULTURAL: ASIANS WHO ARE INTERESTED IN CHIMESE HISTORY

o)
PORTANT M=

CHINESE

CERAMICS I
AND W

OF

Vertical Banner 1

£
CHRISTIE'S

FOYER

TOP VIEW OCF

THE BOARDROOM

Vertical Bar




AESTHETICS OF CONSUMER
EXPERIENCE (AESHM 342)

COURSE DESCRIPTION APPLIED SKILLS AND SOFTWARE
Focused on design principles and aesthetic concepts, this SOFTWARE
course explores their application in creating consumer e Microsoft Office (word and PowerbPoint)
experiences, particularly within hospitality, event, and retail e WiX
environments. This course examines how individual
differences and cultural influences shape aesthetic SKILLS
preferences. e Branding
e Visual Merchandising
e Visual Communication
e Design Principles & Elements Application
e Consumer Experience Design
e Project-based Learning

Team-based Learning



CLASS PROJECT FOR
AESTHETICS OF CONSUMER EXPERIENCE
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AESHM 342 - Honors Component

The chusen component in AESHM 342 was to morporale addsional tasks
inte the group ceurse poogest as it velates to oy meapon, bterior Design. This course
s abonet (ke acatlerics of ecnsumer cxperience and how conmumens can be affected
by all the desipn aspeses off 2 store or evene, o the Homors componest [ will add in
depth miteren design drsmgs wnd veassls o lother the oourse progect, as well as ex-
plaining bow the acsthotics of the space ase pertinent to the interior design and con-
Aumer experience. A e of the interior design aapost | will eomplete are floor plane,
relleceed oriling plans, chasen lighting, and sebecied Fnishes liw the design. In doing
s, Chis wall heaghten the design oo the consumer experence and extend my konowl-
cdge by relating the comcepts Learned in this course with material and skills T have
learned inomy major shis G,

Summemer Stuler | ALSH M 582 | Fall 2053

Material Boards

For the infenior design portion of the project | wanted #0 wse material boards to merease the visval comprehension of our workshop mtenors,
Material boards are used often in my major o belp others visualiee the desipn and stimuolate the senses so they can well what e touch and
fizel of the space will be like at the end. The pottery studio has a slightly lighter foel in materials to emphasize the lighting and activities hap.
pening. The culinary workshop enlors and materials relate mose t0 the fond aspect ap it is more formal,

Pottery Workshop

Sammor Sl | ARSI T | Fall 323

Culinary Workshop

Reflected Ceiling Plans

*Reflected ceiling plans showing lighting placement

Ceramic Sudio BCE
C ) NTS

@ Culinary Kitchen RCE
NTS

e rrwer Shwber | AESHR W3 | Fall 2%

=y

Pottery & Pierogi’s - Workshop Events

My groug chose bo creale 2 work shop event experionae thad focuses on bath a potlery
awvenil and & culinary picrogs mak ing dai, We wanicd Lo mhanos and embrace the Pn't. tery &
surounding poopde of the Polish culmre through acative cxpericnocs. Our idea was
inspircd by the Boloramic portery that is a rradidonal pomory type in the Polish cul-
e

For the desipm of our business we chose to follow tie coles schwe of Polish pot

teary as i willl hiedp our Drend stand ot with she bright coloes. "Tee ol olwsm s also

g a5 i cormelates (o e Bisioes imape we ane aiiing for (iradssona], vl s

mal Pierogi's

Sy Steder | ARSHM 3482 | Fall 2023

Lighting

Lighting was ain clement of #he interior that was bept simple so i did mol take away from the activities occvirting, In the posicry stadio the
i Tight souwree was natural light, so we included sevenl windows, Then we @ilized cone pendanes amd wall sonees o oo @ dspersed
light effect. The pendants weae also placed dircetly abene the kilng and counicrs e culinary workshop in ender bo provide tazk lighting Lo
e peaphe &L (he events, Our Bghting chabors are shawn beloe

Sz Sl | AESHN R | Fall 2023

Renderings

To really belp visualize the space | oreated iniovaos remdenings of what cach space g kok ke Renderiags are crucial (o sierion dovign i
order 10 help clienrs visealize your desipn, &0 [ waned to apply this o the project sinee it relases moodhe inserios assthesic thar consume s will
sz il they were o attend these workshope.

The interaor sehemes were kept newsal o allvw the creaticon of potery and fiod o be the main fem seen. Using neutral eolors allows the
Lerighut bluses and bright whites of the potiery W be soen, Cleanuyp s anuibes sspent ibhae ellectod e choice ol desagn colors. The inerior was
o bt ook and cobows of clay, as well as other pomery studaos | ssseanchsd

Sy Bk | ARSRFE 3430 Fall 200

Website Design

‘Iz keep the assthertic of our svant consistent, our website featwres the sames bine, tan, and white coler schense. O font i alse present on the
wizhsile as il willl help costomers he able o distinguish that this is oor real welsile, Some rescanchol adher websiles shimved Uhal devoling a
section of the website o upcoming evenis helps spread the word and improve workshop tpowms. It wos also ingemative to include lots of
imagery o show what our business & aloa

Pottery & Pleroqgl's Pollery & Fierogi's

UPCOMING EVENTS

SRR e
. bolE
— : H%ﬁﬁh}?

oy s

. BNIK SO

Suinimer Ssche | AESHM 342 | Fall 0235

Floor Plans

*Floor plans to add additional viseal akds for the interior deaign

l: } Ceramic Stwdio Floor Flan 3 linary Kitchen Floor Flan
M5 WTS

Sunnmner Seehe | AESHM ML | Fall 23

Conclusion

Aldlin all, this course helped me learn several aspects of the aesthetic of mteriors in the relail environment that | had linde knowledge of, The
acsthetics of consumer cxperience was something I had not known about, boc | knew some of the design elements since T am in the ingerior
design program. [ would say this course was very insightiul and instructive on how the atmosphenc vardables have an impact on the behasdor

of consumers.

Having the opportunity to hear from Cingrow Lin and her presentation on the retail environment was very helpful to this cowrse project. 1t
14 extrerely impontant for dezigrers o know about the alomsphene variables she mentoned, such a3 space Liyout and interior oolor, since
these have a direct impact on how consumers behave or what they are willing to purchase,

For this progect | tried to incorporate all | have learmed in my major in order w pet a deeper understanding of the aesthetics of a retail experi-
ence and bow it i dill

Troem olher desgns | have completed during my tme at 150, Incorporatiog thes eomponent inlo the AESHM 342
was definitely a great way that helped me emerse myself into the course and what we were learning. Overall, it was a fun experience to be
able to combine the content | was learning with the knowledge and software | am learning in my prospective major.

Surnimeer She b | AHIM T 0 Fall 2023




CLASS PROJECT FOR
AESTHETICS OF CONSUMER EXPERIENCE
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Color Scheme |

midnight

green

o

mindaro  #D5E68D

(213, 230, 141)

white HFFFFFF

(255, 155, 255)

Montessori education and philosophy

Inthe rid 1500, the Montessorl method of education was developed by itallan
phryician and educatoe

She primariy faoused an sansory-rich e ronments and purpaseful activities saif-
directed by the dhildren, encouraging and embracing curiosity (Montesson
Mortheest, rd .

Ir chal lenging the tradifomal educaticnal experience, Montessar opened the door to faryoung childees
[Christle, 2003). We chose to represent ber ressanch by reaching a broader audience through the restaurant industry. To begin conveying ber
philssaphy, we intend to irmplement it

Most kids under 12
prefer using touch

18 e 34 year oldy 5.1%
I 25 1o 4 year clch 25.3%
45 1o 6 yoar clch JRE%
W65+ year alds 11.7%

sty

Multi-Sensory Design |

hearing

Cur gaad i b emphasise 3 wasety of suditry
DEPRMENCET QIT 3PS graln

Dyl Eonsemen would indtlally bear
Fricem thede ars s guicle Wi,
2833}

Thas clcher hiy i, thes mias Irsedom §hay hawe

10 (e s o ode pred CoRES, providing B
assthatic sppeal of cmpisss cheice

B lgher R e et

= - - - e
palals s the cullsdrer's

m .

Mission Statement

“Our mission is to ignite the imaginations of children through
an exploration of food. We believe that creating an interactive
space where kids can embark on a culinary adventure is
important. We understand that the journey of food
exploration isn't just about eating, which is why our company
goes above and beyond in creating educational and interactive
experiences that allow children to grow in a safe
environment.”

10 minutes away from over 25 preschools, L'Dcatiﬂn

elemantary schools, & middle schools

Under 10 minutes fram Dubdin Montessor!
Acadeny - Preschool and Kindergarten

The largest age grougp Is under 18
years old

lighting

remata-cantralied lighting to adjust
e armibent lighting thesugheat the
dawy, rnirnicking natural lightin the
evering

different lightimg for each experience,
tailored to the customer for best
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